
 
 
 
 

Student Council Elections: Social Media  

Should I use a personal profile or create a new one?  

    

It’s up to you and what you think is best for your campaign. You’ll already have loads of King’s 

students on your personal account so think about how you might encourage these people to 

follow your campaign profile and let them know you’re standing. If you decide to use your personal 

profile, remember you’ll get a lot of new friends or followers who’ll be able to see your personal 

posts. You’ll also have loads of friends who aren’t from King’s and might not be interested in 

hearing about your campaign! Think about using events or groups to make sure your messages 

aren’t just going to everyone but to the students who’ll be voting for you. 

Social media sites: pros and cons 

Facebook is still, by far, the most popular social media site but Twitter is fast-paced and much 

more public because anyone can see your feed. There are pros and cons to using both:  

Facebook 

• Create an organisation group – if you’ve got a couple of friend on board with your 

campaign, a closed group is a great way of organising and sharing ideas or information. 

• Create a voters group – encourage people to join an open group if they’re thinking about 

voting for you. Any member of the group can post so it’s a great way of getting people to 

show their support or ask questions directly to you.  

• Make voting an event – invite friends and supporters to join an event during the voting 

period. It’s a good way of giving them a reminder of when, how, and why to vote for you. 

Twitter  

• Reaching out to schools and groups – most schools at King’s and most KCLSU student 

activity groups, societies and sports clubs have Twitter accounts. You can reach out to 

them directly. This means your messages will be going directly to the students who’ll be 

voting for the role you’re standing for.     

• A more public platform – your Facebook profile can only been seen by people you’re friends 

with but your Twitter feed is open to anyone who follows you. Even if they don’t follow you, 

they can still take a look at your tweets.     

    

There’s no right or wrong site to use. Think about which site you use more and which you know 

best. If you’ve never used Twitter but log in to Facebook every day, make Facebook where you 

campaign. There’s no point starting from scratch because it’ll be too much work to get people 

following you in a really short space of time.  

 

While Facebook and Twitter are great channels, think about how other social media can add to 

your campaign: 

 

• Instagram – for photos and short videos..   

• YouTube – longer videos  

• Snapchat or Whatsapp – could be a good way of reminding followers to vote for you when 

polls open.  



 

• Tumblr or blogging sites – a good place to talk about your manifesto  

 

Don’t forget to share anything from these channels on the social media site where you’re running 

your main campaign. 

What messages should I share? 

Stick to your manifesto. Keep the message clear and simple, focusing on two or three main things 

you’d like to do.  

 

You might be talking about some really important issues but if you’re not talking about them to 

the people who’ll be voting for you it won’t help you get elected. Reach out to any relevant groups, 

pages, forums or twitter handles you know about to share your messages with the right people. 

Remember though, a few tailored messages works much better than too many posts!  

 

Be creative. Social media is all about getting your community to spread a message. A message 

that is shareable, interesting and creative will be seen by more people as your friends and 

followers share it on their own profiles.  You might want to use: 

 

• Infographics – if you’re campaigning to tackle lad culture on campus or to get more funding 

for sports clubs, infographics, like this one from NUS, are a great way of showing some of 

the facts and figures that make your campaign important and are much more engaging 

than just writing them down. Infogr.am helps you create infographics from scratch.  

• Videos – People are more likely to watch a video than read a whole load of information 

about why they should vote for you.  

• Vine and Instavideo – short videos can also add to your campaign, maybe showing you 

campaigning around campus or talking about one manifesto point per day. 

• Thunderclap – this is a free crowdspeaking platform. Get 100 supporters to sign up to your 

campaign and a tweet or Facebook post will be sent from their accounts on a set date and 

time, amplifying your message. E.g. when voting opens or a reminder to vote on the last 

day.  

When’s the best time to post messages?  

Social media is a great way of sharing a message but posts disappear from newsfeeds quickly, 

especially on Twitter. That means it’s important to post when the community who’ll be voting for 

you are online.  

 

Think about when most lectures are held because people are likely to check social media between 

classes. We know from our own social media channels that more people at King’s are online after 

10am and the busiest time is between 9pm and 10pm.  

 

You’ll be really busy over the voting period so you might not have time to always be checking your 

social media. Think about creating a free Hootsuite account. This lets you schedule in posts to 

send automatically during the day, freeing you up to talk to people around campus.  

Getting people involved 

Your social media campaign will work best if the people in the community you’re standing to 

represent are involved. Here’s some key things to think about:  

 

• You’ve already got loads of friends and followers so think about how you can get them 

involved. Ask friends to share your messages and spread the word about your campaign.  



 

• Reach out to groups and societies that represent the students in your community. 

• Hold a twitter or Facebook chat about your manifesto so that students can put their 

questions to you.  

• Try to respond to all posts, comments and tweets. It builds a personal connection between 

you potential voters. If someone posts something negative, don’t just delete it. It could be a 

chance to talk to someone about your campaign and actually gain another vote.  

 

Make Your Manifesto Make Your Manifesto Make Your Manifesto Make Your Manifesto SocialSocialSocialSocial    

Don’t forget that you can include hyperlinks in your manifesto. Make sure you include links to the 

social media profiles you’ll be using to campaign. That way people will know which account to 

follow to find out more.  

 

Think about how you can share your manifesto on social media. You might want to talk about it in 

different ways to appeal to a wider range of people, from a link to the KCLSU website to a video 

showing how you’ll represent students at King’s.  


